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,,In future our main concern will no longer be
whether we can travel to every place on earth.

Our main interest will be whether it iIs
worthwhile arriving there.”

Hermann Lons, German poet, 1908
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ECO ¥ TRANS

European Network for Sustainable
Tourism Development (founded 1993)

-  Members in 14 countries Immovetion 8 dosvtn

i i €.0. _ arassgr-es
- International studies & research >
- European pilot projects & initiatives
- Knowledge centre for Tourism Ecolabelling 4
—

- Networking and dissemination of good practice

Founding Member of '®- DestiNet

» DestiNet Portal - UN Partnership for Sustainable
Development

&)
» Global Sustainable Tourism Council 00,:
Global Sustainable Tourism Partnership DEMPEr
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CONTEXT: 12 aims

Making Tourism
more sustainable —
A guide for policy

and decision makers _
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The 12 aims for an agenda ( %Sg},
for sustainable tourism 0%

(UNWTO/UNEP) are relevant
to all destinations and allow
to define specific objectives
and priorities.



http://destinet.eu/demo-design/who-who
http://destinet.eu/demo-design/who-who
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CONTEXT: European policies

European policies for competitive & sustainable tourism
(e.g. COMM 2010) require 21 actions in following topics:

Natural and Cultural Climate Change- Energy &
Heritage Resource Efficiency
Sustainable Transport Sustainable Supply
& Travel Chain Management

Destination Management
& Good Governance

Knowledge Networking, Quality Assessment,
Training & Education Certification & Marketing

Sustainable Consumption and
Production & Tourism (overarching)



http://destinet.eu/demo-design/who-who
http://destinet.eu/demo-design/who-who
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CONTEXT: Sustainable Tourism Certification &

Global Sustainable Tourism Council
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EETLS:

The European Eco-Tourism Labelling Standard

European
Ecotourism

Network

e

Lifelasng LearniAg Piageam m

- Group of Criter

bucaton and LuEure Lia trOductlon t,:l the. E G

A - Group of Criteria

A.2 Legal Compliance

A.6.1 Local Zoning

A.6.4 Disabled Access
AY Interpretation

A.8 Compliance of act

A9 Raise visitors' sen

Introduction to the A Group of Crits

A.1 Management System

A.3 Employee Training
A.4 Customer Satisfaction
A5 Marketing Accuracy

A.6 Design and Construction g

A.6.2 Design and Siting
A.6.3 Sustainable Constructiol Introduction to the C G

B.1 Community |
B.2 Local Employ
B.3 Fair-Trade

B.4 Local Entrep
B.5 Indigenous (
B.6 Exploitation
B.7 Equitable Hir
B.8 Employee Pr

B.9 Basic Servics

C - Group of Criter

C.1 Cultural Cog
(.2 Historical At
Ivities w| C.3 Protection o

sitivity d C.4 Incorporatiag

D - Group of Criteria

Introduction to the D Group of Criteria

D.1 Goods and resources consumption

D.1.1 Purchasing Policy
D.1.2 Consumable Goods
0.1.3 Energy Consumption
D.1.4 Water Consumption
0.2 Waste disposal

D.2.1 Wastewater

D.2.2 Solid Waste Disposal
D.2.3 Harmful Substances
D.2.4 Other Pollutants

D.3 Wildlife and biodiversity
D.3.1 Wildlife Species

D.3.2 Wildlife in Captivity
D.3.3 Landscaping

D.3.4 Biodiversity Conservation

D.3.5 Interactions with Wildlife
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EETLS: guidance from A-Z

A - Group of Critetia h European
Ecotourism -
- Metwork

A.9. Raise visitors’' sensitivity of the host destination

Criterion

Information provided to customers or disseminated as part of the marketing effort should raise
public sensitivity of the host destination’s natural, cultural, social and palitical conditions.

Rationale

A core value of Ecotourism is raising awareness of the special conditions in tounism destinations,
regarding both their natural assets and the local communities, and encouraging exchange of
experience between tourists and local inhabitants.,

Sub-criteria

£A.9.1. Information provided to customers or disseminated as part of the marketing effort should
raise sensitivity of the host destination’s natural, cultural, social and political conditions.

Implementation indicators

£.9.1. Show the information provided to customers directly or through the publicity/marketing
material of the company presenting the host destination

How can you do it? Some useful tips

1. Submit chents with booklets, CDs or other information matenal about the history, ecological
profile, current population charactenstics etc of the host destination

2. Encourage guests to discuss issues affecting the destination with local people

Best practice examples

You can visit the EEN Library of Best Practice and read the case studies that fulfil Criterion A.9
here
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EETLS:

Recognised by the Global Sustainable Tourism Council

I&:‘:fﬁ_}fﬁ? u :'.".- ] .L.: I

The Global Sustainable Tourism Council (GSTC) is pleased to inform you that the European Ecotourism
Labelling Standard (EETLS) has met all the conditions for full, unconditional recugn[’rtinn as aligned with
the Global Sustainable Tourism Criteria for Hotels and Tour Operators. Please accept our
congratulations for having met all conditions and achieving full recognition.

Yours Sincerely,

Eurcpean - ‘f‘
Ecotourism [P o
Uselong Learaing Programme

] - Network

Cathy Parsons, chair of the GSTC Accreditation Panel

Cc: Erika Harms, GSTC Executive Director
Kelly Bricker, GSTC Chair
Amos Bien, GSTC Technical Director

The European Ecotourism Labelling Standard — EETL.S.
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MEMBER

Project Nr: 143418-L1P-12008-1-GR-KA3-KAINW
With the suppart of the Lifelong L=aming Programme, K=y Activity 3, ICT of the
Eurcpean Unicn

This version of the EETLS has been producsd by the ECOLNET partnership
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EETLS: online self check for businesses

European

i Novsm  E-evaluation tools

&= Nederlands g5 English & Eesti keel = Suomi l! Deutsch I=EMnvika [ Jitalianc [ JRomén IZ Esparicl
Integrated assessment Tool

Rating: Test3

| Home
Evaluate

| Show ratings
Flease, evaluate the list of indicators lizted below.

New rating
Kriterium D
I Documents
I We have divided the EETLS standards in 4 different groups. We value your opinion and we would like you fo contnbute in all of them.
Help
ILogout — - .

| <<Previous | | krrerm A || krmerims || krmerm € || krmerom D || N s>

D.1.1 Einkaufspolitik

In der Einkaufspolitik werden umweltfreundliche, regional i X ganische oder recycelte Produkte fir Investitionsgiter, Lebensmittel, Baumaterialien und andere Verbrauchsmaterialien
bavorzugt.
Rationale
Die Einksufspolitic ist eine der tigsten Mzl im Betnzb sines Okofounsmus-Untemehmens und ist Tell des Ne ig! g -Schems. Durch die Einksufspolitik der
Untemehmen sollte ein kizrer Standpunkt vertraten werden, dass umweltfreundliche, lokale, saisonale, biologische, recycelte und wisdervenvendete Produkte bevorzugt werden.
8. Read more
Indicators Value
100% 75% S50% 25% 0% Nicht Proof requested Proof Comments
relevant provided
D.1.1.1. Setzt das Unternehmen eine Einkaufspolitik um, die (¢ :j. (':’} {:j. |;‘:‘j. ( i) @ : e Documents &
lokale Produkte / Dienstleistungen bevorzugt? VIS S LDDmn e soen S s
Nachweis darlber, dass
mindestens 80% der
erworbenen Waren
(Lebensmittel,
Landwirtschaft und
Bio-Produkte, Souvenirs,
Baustoffe,
Investitionsgiiter,
Verbrauchsgiter und anders
Waren) hauptsachiich lokal

produziert wurden und / oder
tvpische lokale Produkte
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EETLS: Base for the European Ecotourism Network

PARTNERSHIPS
4., DESTINET for SUSTAINABLE

Knowledge Networking Portal for Sustainable & Responsible Tourism DEVELOPMENT

OBERUNS  WER IST WER EN  GUTE MARKTPLATZ  OBSERVATORIUM  ATLAS HELP  Google Search Suchen [=2]

EW = nach Hause » Wer ist wer > NGO$, Partnerships, Networks, Projects = European Ecotourism Network

My DestiNet

& European Ecotourism Network Europ ean
-ﬂ Einloag Ecotourism
Folder Administrator: Andres Vesper, andres.vesper@emu.ce Network

. Lea Sudakova, lea.sudakova@emu.ee
Add other contacts
and/or organization

profiles
o European
’ ' Join or start 3 tepic ECOtOUI’ISm
[\ e Network
Disseminate your
SUS(EII’\EbIE tourism JOIN THE NEWORK!
publications or tools
Promote your event This is the on-line community of the European Ecotourism Network (EEN) that
n on the DestiNet ) .
Calendar 1. Connect ecotourism stakeholders for knowledge transfer and marketing
2. Promote the implementation of the European Ecotourism Labelling Standa
» Promote your news on 3. Develop e-learning and e-evaluation tools for ecotourism certification agencies, ecd
! == the DestiNet News and other related organisations and for EETLS evaluators
™ Channel
Place vour product or -
'o' service on the global register here
sustainable tourism
Market Place and check the membership group "European Ecotourism Network"
Create 3 DestiNet hub * to be part of EEN
for vour country, * to disseminate your information to the EEN community
ation or network * to have free access to the EEN tools and publications
Benachrichtigungen . . : . . o
Enter the European Ecotourism Network Forum page and you can immediately take part in our discussions
Benachrichtigungen on what we are doing.

abonnieren
Visit our website at http://vawaw.ecotourism-network.eu

Tourism Highlights -

European Environment EEN-FOUNDING MEMBERS
Agency

EU bathig water qualicy AER-RO, CTS-IT, ECEAT-NL, ECOTONO-ES, ECOTRANS-DE, EMU-EE, ESTECAS-EE, IMA-IT, NAPIER-GB,

remains
PRISMA-GR, PanParks-NL, Silvacultura-FI
The Alps: Europe’s cherished

o A :
) artnersh
A Q’fﬁg‘:" music festival in - ECOLNET Project Nr: 143418-1LP-12008- 1-GR-KA3-KAINW

Roski uztion s Gl DG With the support of the Lifslong Leaming Programme, Key Activity 3, ICT of the Europe=an Union ZEN\ | PARTNERSHIPS
— - - ~ D AT LD T
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DestiNet

Sustainable tourism information & networking

i

Y ¥
,4., DESTINET
)'A

Knowledge Networking Portal for Sustainable & Responsible Tourism

UBERUNS WERISTWER THEMEN RESSOURCEN GUTE PRAXIS MARKTPLATZ

Good Practice

Discover examples in our Atlas

of Excellence

OBSERVATORIUM  ATLAS HELP  Google Search

PARTNERSHIPS
for SUSTAINAB!
DEVELOPMENT

[=]

EW = nach Hause

My DestiNet

Einloggen

Add other contacts
and/or organization
profiles

Join or start a topic
user group

Disseminate your
sustainable tourism

publications or tools

Promote your event
on the DestiNet
Calendar

Promote your news on
the DestiNet News
Channel

Place your product or

*o' service on the global
sustainable tourism
Market Place

\*’ Create a DestiNet hub

or your country,
destination or network

Benachrichtigungen

Benachrichtigungen
abonnieren

Our Support

Who is who? Market place

B &

Resources Good practices

cip:
PARTNERSHIPS

FOR SUSTAINABLE
DEVELOPMENT

DestiNet.eu

: FTTSA certified Tourism on
the DestiNet Atlas
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[Geschrieben am: 14/10/2012]

Veranstaltungskalender

&«  Oktober2012 »

S S L Al
8 9 10 11 12 13 14
15 (16 17 18 19 20 21
22 23 24 25 26 27 28
29 30 31

Sustainable & Responsible
Tourism worldwide




Herbert Hamele

ECO S8 TRANS

A

Yo
@
»

DestiNet

Topics & Tips for
stakeholders

Who is who

Resources, library, tools

Good practices

Market place: certificates
and certified tourism

Observatory for
monitoring and reporting

"Bringing stakeholders & topics & tools together

e.g. Ecotourism

European

Ecotourism
> EEN . Network

> EETLS, e-tools

> 100 good practices

100+ certificates
2000 certified businesses

Links to monitoring systems


http://destinet.eu/demo-design/who-who
http://destinet.eu/demo-design/who-who
http://destinet.eu/who-who/businesses
http://destinet.eu/whos-who/travellers
http://destinet.eu/who-who/destinations
http://destinet.eu/who-who/academic-bodies
http://destinet.eu/who-who/governments-administrations/
http://destinet.eu/who-who/civil-society-ngos
http://destinet.eu/observatory-1
http://destinet.eu/who-who
http://destinet.eu/market-place
http://destinet.eu/resources
http://destinet.eu/good-practices
http://destinet.eu/topics
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DestiNet
Access to all 100+ certificates, brands, award

PARTNERSHIPS
DesTINET for SUSTAINABLE

Knowledge Networking Portal for Sustainable & Responsible Tourism DEVELOPMENT

OER UM5 WERISTWER THEMEW RESSOURCEN  GUTE FRAXIS HARKTFLATZ  OGSERVATORIUM  ATLAS HELF  Google Ssorch @tz azae IEI

EW = Home = War it wer = MARKET SOLUTIONS = CERTIFICATES, EAANDS, AWARDS = Cartificetes ond Stonderds

-D o Certificates and Standards " Monigue Letin of Ecalabel

Luxemburg: tax aifine fusl to
mia ke prices fair

Folder administrator:
Herbert Hamale, ECOTRANS, herbert. hamealeSecotrans. d=

held gther contacts andiar
@ aroanzation orofiies STANDARDS AND CERTIFICATION PROGRAMMES

Bocording to UNEPYUNWTO {2005) “Cedification is 8 mechanism for ensuring that an activity or product me=ts c=rtain
standards that may be ==t by government or agree=d within an industry s=ctor. In towrism, o=rification is us=d primarily to
check on the activities and standands of toursm enterprises, sudh as accommodation operators, o =nsure consumer safety
and satisfaction. Howewver, it may also be ext=nded to cover sustainability issee=s. The ke=y components of o=rtification
irnchade:
= Voluntary participation by businesses,
= Well d=fin=d crit=ria and =tandand=.

s A proce=x of swditing and axsexzment.
s Recognition of those who mest the: criteris, through a label or kego.
s Follow up, in due course, to check continwed compliance.”

The: global list of sustainable toursm standards and cedilication programs on DestiNet Ras Be=n compiled by ECOTRANS in
oollaboralion with the members of the TSC Socreditation Committes {2000/ 2010). It s continuoushy updated. The Global

Sustainabile Tourism Council recognises standands, approves cerification syst=m= and accredits c=rlification bodi=s.

o . . . . . [postedan: 10/10/2012]

ECOTRANS recommends the Global Sustainable Tourism Criteris ax guidancs for standands cerdification programmes for their

Turther development and intemational recognition. ‘Calendar of events

OUR TIP
+ S== the locations of the 100+ eertificates in this folder on the DestiNet Atlas — —
* Sz the cedification programmes with GSTC récoqnised standards = T & m om
# Download the international "Guide through Ehe label jungle” with the 20 sslected carfificates Below o == o = =
» Click an the logos to l=am more about thess labels and their c=rtified busine=sse= and s=rvio=s world wids =

Subsoribe to notifications .
e AT

Tourism Highlights - i \'..
European Environment = teolabel
Agency EanTHORzzK S
EU lbathing water quality reamains
tigh St
- —_— - o A .
iz Travelifegy 3y Viabowo @& W
B, Qre=nsr music fsctival in Rosiids A s lbex mnw,s:gj! b o

More... frairstay

ECOTRAMNS - DESTINET £

A

SERVICES

L LS

—_—

Partnerships

apezzHREL
TaaL et
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Destinet
Information on each certificate for transparency

21y | PARTHERSHIPS
DES"NET @ for SUSTAINABLE
Knowledge Networking Portal for Sustainable & Responsible Tourism DEVELOPMENT

OER NS WER IST WER THEMEN  RESSOURCEN GUTE PRAKES FARKTPLATE DESERWVATORILE ATLAS  HELP ‘Google Seerch @iz azarE IEI

EW = Homa = War it war = HARKET SOLUTIONS = CEATIFICATES, BRANDS, AWARDS * Certificetes ond Stenderds = Peir Trede in Tourism South Africe

(4 Fair Trade in Tourism South Africa

FTTSA labe=l is the first labe=] initiative o accommodations, exoursions
and more Towism produects in South Afrca after the intemationally
acceplted crteria Tor Fair Trade. Under the trademark “Fair Trade
Trawel" FTTSA has brought to market in cooperation with Ewrcpzan
Towr operators, the first Fair Trade Trawel offer to South Africa. GETC

recognised stendard (January 2012}

Certifying Organt=ation Fair Trade in Towr=m Scuth Afrca

Partner Organisation/=

Trawvel Cownilri=s Sowth Africa

Certified Tourism Services 63 see list >3ee map

Sustainability Arsax Manag=ment, Economic and Social, Environment

Tramspar=ncy Linik tor thee Stamdand

Aszessment Process On sit= Third Party Ass=ssment

Lic=n== Pericd 2 Ymars

Organisation Fair Trade in Town=sm Socuth Afrca
Phone Number 27 (0012 343 T45/3642
Faoe Number 27 (0012 342 Fo46
Webpage hitp: [/ www .laitourismsa. org. zafind=x. hitm]
Released 19/03/2012
Contributor dimnur
Subz.cribe ta notfications Gagﬁgvrri:::al Scouth Africa,,
Tourism Highlights - Type [ Crtificat=x
- - S 5

i:r.::cfn Environment . s ac::nﬂ.::;:;::i;t;:i.:g;ﬂ@rc recoagried,
- Topics Quality feme=m=ment, Certification and Mark=ting
Mgn ey e Export for Outlook  wCard Format

The Alps: Eurape’s cherished but

SNIBNGETSI MoumTAIng i Login to add & comimesnt

A, gresnar music f=sthval in Rosidide

Mor=...
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DestiNet: Atlas with 2000 certified & awarded ’

businesses & destinations

. DESTINET

Knowledge Networking Portal for Sustainable & Responsible Tourism

|PARTNERSHIPS
ST,
wDEVELOPMENT

OUBERUNS WERISTWER THEMEN RESSOURCEN GUTE PRAXIS  MARKTPLATZ ATLAS HELP  Google Search Suchen

EW = nach Hause » DestiNet Atlas

ﬂ Einloggen

Add other contacts
@ and/or organization
profiles

:’ ' Join or start 3 topic
' ’ user group

Disseminate your
sustainable tourism
ublications or tools

n Promote your event

on the DestiNet
Calendar

Promote your news on
-~
! &= the DestiNet News
N Channel

Place vour product or
'o' service on the global

sustainable tourism

Market Place

Create 3 DestiNet hub
for vour country

Benachrichtigungen

Benachrichtigungen

abonnieren

Tourism Highlights -

European Environment
Agency

EU bathing water quality
remains high

The Alps: Europe’s cherished
but en: angered mountains

A greener music festival in
Roskilde

gen suchen und i Die Suchleiste rechts ermaglicht Thnen, auf eine bestimmte Stelle der
Karte zu zoomen. Um Ihre Suche zu abzugrenzen, geben Sie ein Stichwort (optional) ein, dann setzen Sie
Hakchen in den Kategorien, die Sie angezeigt haben méchten. Um Anzeige /Bildschirm Ihre
Suchergebnisse anzeigen zu lassen, kénnen Sie auch zusgewahlte Standorten als Liste anzeigen (AZ oder
Land ) , in Google Earth ansehen , ${GeoRSS} oder ${CSV}. Aktuelle Anzeige 1637 Standort(e).

NB: Die Google-Suche in der griinen Leiste kann auch fiir die freie Textsuche aller DestiNet-Inhalte
verwendet werden.

Hybrid ¥

Suche eingrenzen

1. in Kartenausschnitt
springen

=]

2. Geben Sie Namen oder
Suchbegriff ein
(optional)

3. Select Category/ies
(mandatory)
(tiberpriifen Sie alle unten

stehenden Felder) |
& (@) oreantsaTiones B
M gwsrcrrarz - B
[ g markriosuncen B
4. Geografische Angaben
(optional)

] operative Ebene @

D Landschaftstyp =]

nach Lindern

Al v
5. Themen Erlauterung
(optional)

[F] Themen &

6. Klicke auf
“GO" zur
Darstellung der
Ergebnisse

=5
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To bring together your EETLS stakeholders and information, to manage your
EETLS innovation project

T
Yy . DesTINET

»y 4. Knowledge Networking Portal for Sustainable & Responsible Tourism i ‘ Tourlsm

S ‘ Communities
A Guide to Multi-Stakeholder Tourism Knowledge

EW « Mome « Who i Who « NGOs, Pertnerstips, Networks, Projects «

Tha Tour

ﬂ & The Tourism La Palma Cluster Networking to Improve European Innovation,
= Folder Administration: e A o
i Competitiveness and Sustainability
Fernéndez Radl, raul @lapsimsbiosfers.es

! —‘_hf‘_"‘.‘::,‘_;“—*: Using the FAST-LAIN approach “from research to market place” Ls Paima has:
| J W hO IS VJhO itz 14 municipailies, 2nd = comprehensive fating o

r knowledge networking and exchange on the =i

D Resou r_ces art of the “Biosphers Resarves Tounst product Club”

e DestiNet market place,

ards s responsible and sustsinable tounsm

3 Good Practice

3 Market Place

3 Events

) News

3 Management section

= ==y — 1 » y do M
2005 - 2012 All Riahts % Innovacién en el Turismo: de ls investigacién al mercado_fye:
Aillogos.and
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DestiNet for Destinations x

Show your Green Map on the global Market Place

to map your EETLS advanced & certified tourism, and to them market access
to tour operators, travel agencies and travellers

tor SUSTAINABLE
DEVELOPMENT

@(& PARTNERSHIPS
)

Knowledge Networking Portal for Sustainable & Responsible Tourism

A
Ya?
<.> DesTINET
Py

define your search, enter 3 keyword (optional), then check-mark the boxes to chooss what you want to display. To display
your search resulls, you can aiso view sslected locations as 8 list( A-Z or By country), view them in Google Earth. Currently

displaying 66 location(s).
NB The Google Search in the green bar can also be used for free text search of all DestiNet content.

.D . Search and Display Instructions: The right hand ssarch bar sliows you first to zoom to 8 specific locstion of the map. To

|4 Hacienda San Jorge Hotel

Hotel situated in one of the best tourist area of the Island, with sustainable tourism
certifications: Tourism, several tourist awards and it is 3lso
olas”.

certified by "Te

Reservas de Biosfera Espafiol

Hacienda San Jorge Playa de Los Cancajos, 22 38712 Brefia |
Postal Address o0

Phone Number  +34 922 181 066
b mort

Webpage

Released
Contributor 1
Geographical
coverage Spain,,
Type ) Accommodation Providers

Topics
Export for Outlook

[_ mazceT s:_:::em

4. Geographical specification
(optional)

r;':e'e'-'.::‘s:.: "R - -

TIP: You can integrate your DestiNet map as i-frame into your own website
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SUGGESTIONS

Making Romania a Leading
Ecotourism Country in Europe

Use EETLS

for training & education,

developing & improving products,
certifying businesses & destinations

Use DestiNet

for networking your 1000+ stakeholders,
tools and initiatives,

DA N NI N o

Accommodation

AN

managing your innovation projects,
Restaurants

AN

mapping your green tourism in 10+
destinations on the Market Place Attractions

v' showcasing a Romanian Ecotourism

Mosaic with 100 best practices! Activities, shopping

Travel packages


http://destinet.eu/demo-design/good-practices
http://destinet.eu/demo-design/topics
http://destinet.eu/demo-design/observatory-1
http://destinet.eu/demo-design/resources
http://destinet.eu/demo-design/market-place
http://destinet.eu/demo-design/who-who
http://destinet.eu/demo-design/good-practices
http://destinet.eu/demo-design/topics
http://destinet.eu/demo-design/observatory-1
http://destinet.eu/demo-design/resources
http://destinet.eu/demo-design/market-place
http://destinet.eu/demo-design/who-who

Herbert Hamele

ECO S8 TRANS

Thank you

for your attention!

Contact:

herbert.hamele@ecotrans.de

www.ecotrans.org

www.destinet.eu

Tourism
Innovation -
from research
to market place

Networking the
knowledge you need
to innovate to be
more sustainable in
a competitive global
economy


mailto:herbert.hamele@ecotrans.de
http://www.ecotrans.org/

