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Sustainable tourism certification for 
hotels worldwide: 

 

From savings to market advantages? 
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Hotels have the choice 
 

100 international and national  

environmental and sustainability certificates 

for hotels reflect the diversity of  

 Accommodation businesses 

 Countries and destinations  

 Needs to making tourism more 

sustainable: UN millenium goals 

 Opportunities for voluntary measures 

beyond legislation 
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Hotels need transparency and easy  

access to Sustainable Tourism  

Certification Worldwide 

 Certificates available per country? 

 Certifying body? 

 Standard available? 

 Sustainability issues covered? 

 Training offered & Fee? 

 Auditing by third party & Fee? 

 Licence period & Fee? 

 International recognition? 

 Reputation & Marketing advantages? 
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RoI hotel = RoI certification? 
 

Hotel RoI:  

 Includes savings (energy, water, waste reduction), 

improved management and trained staff to CSR, good 

feelings and market advantages („the better choice“)  

 depends on the financial capacity at the certification 

programme to maintain & improve its credibility and 

services 

Certification RoI:  

 Phase 1: development (standard, verification, operation) 

 Phase 2: consolidation (# certified hotels)  

 depends on the satisfaction of hotels and their interest in 

ongoing re-certification 
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A.I.D.A.  

Attention > Interest > Decision > Action 

The concept of sustainable & responsible 

tourism is meanwhile widely accepted  

among all stakeholders  

• 28% of German travelers want to travel environmentally 

friendly & socially responsibly (RA 2014) 

• 86% of German destinations expect significant 

importance of sustainable tourism (Contours/ITB, 2015) 

 

The trends are positive, but the pace is slow:  

Eco-certified hotels worldwide = 1% 
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Let‘s bring the better choice to the consumer 

 

Ecotrans provides 

transparency & facilitates 

market access  

 in collaboration with 

environmental and 

sustainable tourism 

certificates 

 on the DestiNet.eu 

platform for knoweldge 

networking on sustainable 

& responsible tourism   
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Let‘s bring the better choice to the consumer 
 

Transparency: 

 Global mapping & public visibility of certified  

     tourism (e.g. hotels) linked with the certificate‘s  

     profile on DestiNet & with hotel‘s website 
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Let‘s bring the better choice to the consumer 

 
Market access 

 Providing maps & lists of certified tourism 

    to interested „green“ tour operators, booking  

    agents, marketing services and destinations 
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„In future, our main concern will no longer be 

whether we can travel to every place on earth. 

Our main interest will be whether it is 

worthwhile arriving there. “ 
 

Hermann Löns, 1908 

Thank you for your attention!  
 

Herbert Hamele 

herbert.hamele@ecotrans.de 

www.ecotrans.org                          http://destinet.eu  
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